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pleasure lost to the giver. How comes it then that the
sympathy of the neutial observer goes with the lot of
pleasure bestowed, and not with the pleasure forfeited?
Does not his hedonistic principle commit him as certainly
to pity for the donor, as to congratulation of the receiver ?
Is it said, * Oh, but he has an eye to his own chance, if he
can only get this sort of sacrifice repeated ?' Good: but
then, there are two sides to this chance: he may be thrown
into the position of the gainer; or, into the position of the
loser; and, if he applauds the benefactor, he commits
himself not less to * go and do likewise/ than to lie in wait
for favours yet to come. And between the two, it would
seem, his hedonism would be at fault; for it does not
follow from his liking to be benefited, that he would take with
equal gusto to benefiting. It is forgotten, m this calcula-
tion, that in human relations, the active and the passive
functions are alternate and numerically equal, so that each
one of us performs as many acts as he receives, and cannot
make a rule for himself as a possible recipient, which will
not catch hold of him as a possible agent. What induce-
ment then have we to become patrons of non-spontaneous
* useful acts ?' They are useful to us, only when we get
them; and we cannot get them without giving them ; and
when we give them, it is, by hypothesis, at the cost of
sacrifice just as repugnant to our self-love, as the corres-
ponding gain is agreeable to it. For a jury of hedonistic
egoists to burst into applause at the sight of a benefactor
and call him a hero rather than a fool, would be a renuncia-
tion by public vote of the very principle upon which the
vote is assumed to be taken.

For these reasons, both the attempts, by appeal to Hart-
leyan psychology and to the weight of social opinion, to
identify the individual and the general happiness, must be
pronounced unsatisfactory. The rule framed on behalf of
the public well-being is demonstrably not always com-
patible with the agent's own'advantage. The Egoist prin-
ciple, 'each for his own pleasure/ and the Utilitarian